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MEET THE TEAM

J e n n ife r G a s k in
Account Director

An n a  Rie d e l
P R & Trad e  M an ag e r

Da rra g h  W a ls h e
To u rism  Dire c to r

M a re e  Ro b in s o n
M arke t in g  & C am p a ig n s 

Exe c u t ive  (N Z)

E lauhoe mai na wa’a 
Everybody paddles the canoe together



G ENERAL 
ECO NO MY

4.1%

Un e m p loym e n t  
AU

4 .1%
In fla t ion  AU

4 .7%
In fla t ion  NZ

$0 .6 6
$ ra t e  AU

$0 .6 2
$ ra t e  NZ

4%

Un e m p loym e n t  
NZ



2023 STATS

240 ,0 0 0

Tot a l Vis it o rs  

52,0 0 0

Ne w Ze a la n d  

187,0 0 0

Aust ra lia

$6 39 .5M

Tot a l Sp e n d

9 .6

ALOS

$29 3.5

PPPD Sp e n d

45.1

Ave ra ge
 a ge

2.7

Ave ra ge  n um b e r 
o f t r ip s

2.8

Ave ra ge  n um b e r 
in  p a rt y



ISLAND 
VISITATIO N
O‘ahu - 9 8%
Maui - 11%
Is land  o f Hawai‘i - 11%
Kaua‘i - 7%



O UTBO UND TRAVEL SENTIMENT

1,20 7,0 19
To ta l visita tio n fro m  

Austra lia  a nd  NZ to  the  
USA 2023

75%
o f p re -p a nd e m ic  visita tio n 
re a c he d  in  2023 to  the  USA 

14%
o f visita tio n to  the  USA 
fro m  AU & NZ wa s to  

Ha wa iʻi, a fte r Ca lifo rnia  
28%

10
Num b e r o f a irline s no w 

flying  b e twe e n AU, NZ a nd  
the  USA

9 1 Da ys
Curre nt a d va nc e  b o o king  

p e rio d

56 %
o f tra ve le rs d o  no t ha ve  a  

sp e c ific  d e stina tio n in  
m ind  whe n the y sta rt 

thinking  a b o ut a  ho lid a y



S

O

W

T

STRENGTHS
Repeat visitors

Strong  b rand  Prescence
Rang e  of p rod uct

Direct flig h t

WEAKNESSES
Hig h p rice
Lack of Brisb ane  flig h t
Red uced  cap acity from NZ

OPPORTUNITIES
Dual d estination  visita tion

Resp onsib le  trave le r seg ment
Multi-island  g roup  itine rarie s

THREATS
Comp etitor d estination  b ud g e ts
Price  of comp e titor se t
Increased  d irect cap acity to  US 
main land
Pop ularity of Europ e



TARGET AUDIENCE
Yo un g Fam ilie s  Co up le s



BRAND 
MESSAGE



CONNECTION



CULTURE



CULINARY



M Ā LA M A  H A W A Iʻ I  & 
TR A VE L P O N O

D E S TIN A TIO N  
M A N A G E M E N T

F E S TIVA LS  & 
E VE N TS

M A D E  IN  
H A W A Iʻ I



MARKETING 
STRATEGY



C O N S U M E R  B R A N D  
A W A R E N S S  -  N E W  
A N D  E S TA B LIS H E D  

A U D IE N C E S

TR A D E  A W A R E N E S S  
A N D  E D U C A TIO N , 

N E W  P R O D U C T 
D E VE LO P M E N T

M E D IA  E D U C A TIO N  
A N D  VIS ITA TIO N  

P R O G R A M , S O C IA L 
M E D IA  P R O M O TIO N

S TR A TE G IC  B R A N D  
P A R TN E R S H IP S  A N D  

S P O N S O R S H IP S



MAJ OR 
CAMP AIGNS/ 
P ROGRAMS Q1



D U K E ’S  D A Y 2 0 2 4



J O U R N E Y W ITH  
A LO H A  C O N TE N T 

P R O J E C T

O C E A N  F ILM  
F E S TIVA L 

S P N S O R S H IP



IN TE R N A TIO N A L 
TR A VE LLE R  -  5 0  B E S T 

E XP E R IE N C E S

IN TE R N A TIO N A L 
M E D IA  

M A R K E TP LA C E



H U N TE R  TR A VE L 
G R O U P  E XP O

VIS IT U S A TR A VE L A S S O C IA TE S  
S H O W C A S E



M YH A W A II C O - O P  
A N D  C O N TE N T 

P R O J E C T



LO O KING  FO RWARD

We  Are  Exp lo re rs
Co nsum e r vid e o  a nd  

c o nte nt se rie s

Mo n t h  o f Le i
Ro a d sho w a nd  inc e ntive  

with Isla nd  Cha p te rs

NZ Fam
With First Tra ve l Gro up

Alo h a  Do wn  Un d e r
Se p te m b e r

Austra lia  & Ne w Ze a la nd
Plus m e d ia  a nd  c o nsum e r 

e ve nts

Me d ia  Fa m
Ag ri-to urism / c ulina ry 

the m e

Age n t  Tra in in g
We b ina rs a nd  in  p e rso n

Pre -IPW Fa m
Pro d uc t Ma na g e rs fro m  AU 

& NZ



PARTNERSHIP O PPO RTUNITIES

2
g ro up  tra d e  fa m ils -  Ma y & 

Oc to b e r

1
g ro up  m e d ia  fa m il -  d a te  

TBC

10
tra d e  a nd  c o nsum e rs e -

ne wsle tte rs

10
m o nths o f so c ia l m e d ia  

c o nte nt a nd  up d a te s

Alo h a  Do wn  Un d e r
Se p te m b e r

Austra lia  & Ne w Ze a la nd
Plus m e d ia  a nd  c o nsum e r 

e ve nts

We b in a rs
we  c a n ho st ind ivid ua l 

we b ina rs o r b y isla nd  o r 
the m e

Vis it in g m e d ia
p le a se  re a c h o ut if yo u 're  

inte re ste d  in  ho sting  
m e d ia



MAHALO!
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