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MEET THE TEAM

Darragh W alshe Jennifer Gaskin Anna Riedel Maree Robinson

Tourism Director Account Director PR & Trade Manager Marketing & Campaigns
Executive (NZ)

E lauhoe mai na wa’a
Everybody paddles the canoe together
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Inflation AU

4.1%

Unemployment

AU
4.1%

$ rate AU

$0.66

Inflation NZ

4. 7%

Unemployment

NZ
4%

$ rate NZ

$0.62
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Total Visitors Australia

240,000 187,000

Total Spend PPPD Spend

$639.5M $293.5

Average Average number
age in party

45.1 2.8
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New Zealand

52,000

Average number

of trips

2.7




Q KAUA‘I
%

ISIAND O‘AHUQ Z:"\Ai[—;LOKA‘I
VISITATION it D S o

O'ahu - 98%

Maui1- 11%

Island of Hawai1- 11%

Kaua‘i - 7%  HAWALT
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1,207,019

Total visitation from
Australia and NZto the
USA 2023

75 % 14%

ofpre-pandemic visitation of visitation to the USA
reached in 2023 to the USA from AU &NZwas to
Hawai'l, after California
28%

91 Days 56%

Currentadvance booking oftravelers do nothave a
period specific destination in
mind when they start

thinking abouta holiday
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Numberofairlines now
flying between AU, NZand
the USA



STRENGTHS

Repeat visitors

Strong brand Prescence
Range ofproduct
Direct flight

OPPORTUNITIES

Dualdestmation visitation
Responsible traveler segment
Multi-island group itineraries
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WEAKNESSES

High price
Lack of Brisbane flight
Reduced capacity from NZ

THREATS

Competitor destination budgets
Price ofcompetitor set
Increased direct capacity to US
mainland

Popularity of Europe
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MENGE TIIROl Lemonade
Iced Kona Coffee.........
Water............

iego (Seasonal) - Utah - Seattle

South Carolina - Northern California

Maui - Oahu (Polynesian Cultural Center &

Downtown
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MALAMA HAWAI‘l & DESTINATION FESTIVALS & MADE IN
TRAVEL PONO MANAGEMENT EVENTS HAWATI‘I
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DUKE’S DAY 2024
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BAawAiAN

ISLANDS

FILM FESTIVAL
WORLD TOPR

SCROLLTO
CONTINUE

el
TRERANE 25 Fet ) March - isbare Domer baus e
s

MOSALE
. Nach Coc Thewtre.
NEWCASTUE B Narch - Fwant Cinenres Fters. Mot Civic Theatre.

SYMEYCITY 5 Nrch. Event e Goerge St Iy
ERLADE {Moreh - Cope T et GERALBTON S
s
WORART 1 e . The Fae o Conte e School
URCISTON EMerh. The Favebds

SO
.70 Warh « o of the Aets HOTY
«The )

» act of caring for and nurturing, reflecting a deep connection

reen people and their environment. By practicing malama - giving back to the land. occan, wildlife,

community, and more - you become an important t of a cvcle that enhances both the Hawaiian Islands

and your own experience as a visitor. It’'s this relationship that makes the Hawaiian Islands truly special,

where the bond between nature and cultu

JOURNEY WITH OCEAN FILM
ALOHA CONTENT FESTIVAL
PROJECT SPNSORSHIP
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( THE HAWAIIAN GUIDE)
(KEALAKA T HAWAI1) LEIUNDER A TREE

Lzi po'o (beadwear) bas been pare

of Hawaiian culture since early
Polynesian settlement. Craft
A L U H A one eo dake bome — and rune into
nature's sooehing soundtrack - in
@ meditative worksdop with ECO
[ H E L L U ] MINDFUL LEI om Winibeds Beach.

HEART OF HULA

Plan 2 trip around the week-long MERRIE MONARCH
resTIvAL. Held in Hilo, Island of Hawai ‘i, the prestigious
hula cornpetition attracts the finest danc b
synchronised performances are so precise it’s as though they
move as one. There’s also 3 hive of free daily entertainment

MO‘OMEHEU

(CULTURE)

From the art of hula to sailing on a traditional Polynesian cange,
immerse yourself in the cultural heart of Hawai'i.

,/
,/

PEARL
HARBOUR'S
TEARS

On 7 December 1941, O'shu
changed forever when Japanese
fighter planes pounded the
island’s naval base at Pearl
Harbour in a surprise artack.
Visit the five histos i

TS the rich culture, friendly people and stunning  to submerged volcanic craters or snorkelling among
hindscapes that draw people back to the Hawai the turtles.
Islands time and again, and we can’t blame them. 1f you're travelling with children, you can expect
h there are 137, are home to them to have an enriching experience far removed
Yaur guidg fo l‘}]e 50 bes[ mean ingfu[ people who axe proud passionate zbout sharing from theme parks; this is 2 family trip where you can
5 3 o their culture and traditions, their thirst for adventure  bond while learning to make leis or hiking through
Hawaiian experiences to have right now. national parks
Hawaiians are all about akba — compassion and
respect - and they encourage
ACTAATIAR v locals at 2 food truck park, you' ¥ philsophy, and to malems (give back). These are
TRAVELLER IN PARTNERSHIP WITH AWA" suthentic Hawai'l. The same can be said whether embedded into every part of life, and are 2 sure way

TSLANDS you're spending your days surfing big waves, sailing 1o enjoy 2 deeper connection to this special place.

2

of USS ARIZONA, which still
leaks oll-slick tears as though
remembering those who wese lost.

WOLD §1 MWK IFEE EHAIOW . PHOTOGRAPR Y.

INTERNATIONAL INTERNATIONAL

TRAVELLER - 50 BEST MEDIA
EXPERIENCES MARKETPLACE
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More than
small towns,
the big smiles. iy

il

n

HUNTER TRAVEL VISIT USA TRAVEL ASSOCIATES
GROUP EXPO SHOWCASE
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FULL-SERVICE FLIGHTS INCLUDED

[ RETURN FULL-SERVICE FLIGHTS, EXCLUSIVE EXPERIENCES & UP TO $4000 BONUS VALUE J

@ KULLOR KANCH PRIVATE MEVUREATSIRYVE, O R W

HOLIDAY N&W -

WITH 18 MONTHS INTEREST-FREE

- g - - gl TEEEN > - —
il cooosonus vnive JE 5500 soms vaun
SHERATON PRINCESS HYATT REGENCY WAIKIKI KALA'TWAIKIXI BEACH,
KAIULANI BEACH RESORY & SPA LXR HOTEL BY HILTON

/| MyHawaii.com.au 1300004 292
SErRIO L ko L sreaxtomecren ERIEETED

‘ TOZ2WINILE MOET GRTSTANGING ¥YSR0 OMUNE TRAVEL AGERCY N© &) LA A 20 000* peveEws

AW A I CANTRE BT SAND)
TORES WAT ON4 B4 V3 50 bl O P2CRADE

MYHAWAII CO-OP
AND CONTENT
PROJECT

Y & %
@' hawaii  HAWAIIAN.

T ISLANDS

myholidaycentre « Follow

Tobiahs * Lifetime

myholidaycentre Something BIG is coming!

Get ready to join My Hawaii Experts, Rach and Jacky, as they say
Aloha to Hawai'i and discover the best things to do, the best
places to stay, the best foods to try, and so much more.

& Set your alarm, as the first episode drops TOMORROW.

Make sure to turn post notifications on, by visiting our profile
and hitting the bell icon, 50 you never miss an episode! 3,

#dreamingofhawaii #islandsofaloha #hawaii #myhawaii
#hawaiivacation #hawaiiholiday
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We Are Explorers Month of Le1 NZ Fam Pre-IPW Fam

Consumervideo and Roadshow and incentive With First Tra ve | Group Product Managers from AU
content series with Island Chapters & NZ

Aloha Down Under Media Fam Agent Tramning

September Agri-tourism/culinary Webimars and in person
Australia & New Zealand theme
Plus media and consumer

events
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2 1 10 10

group trade famils - May & group media famil - date trade and consumers e - months ofsocialmedia

October TBC ne wsle tte rs contentand updates

Aloha Down Under Webinars Visiting media

September we can hostindividual please reach outifyou're
Australia & New Zealand webinars or by island or interested in hosting
Plus media and consumer theme media
events
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